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Sketch of entrance

Wellcome to Henn na hotel

dinosaurdinosaur actroid

robot arm

locker

entrance

Robot cloak

Henn na Hotel

2015 . 7

Hotel / Sasebo, Nagasaki

Incorporating advanced technology, Henn-na Hotel is the first hotel of its kind in the world. 
The smart, modern facilities are not only environmentally friendly, but also add to the fun and comfort of stay. 
There are concerns that the depopulation will invite labor shortages in service industries, and The future that robot  
coexisting with human being is clearly approaching.
This hotel is a technical development and demonstration test that indicates significant innovation of architectural 
space which changed the style of living, Advancing Technology. 

for HUIS TEN BOSCH Co ,. Ltd
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Ohori Koen Heights

2015 . 10

Renovation for used apartment:
The 40 yeas old - apartment creates vintage atmosphere now.The concept is to create the casual and relaxing 
space like the vintage denim jeans that we appreciate  and  wear casually.
As if to coordinate clothes with denim easily, We intended to create the broad-minded space that accept the taste  
and intention of the inhabitant.

Renovation/Hakata, Hukuoka
for Fukuoka Jisho Co ,. Ltd.
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OPEN CLOSE
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table

timeless wardrobe

2014 . 07
for Sanyo Shokai,Ltd.
Pop-up store

Mobile Apparel Store Proposal:
Store unit for apparel company SANYO SHOKAI was developed along withcompany's tagline “Timeless Work. 
Creating Authentic Goods” which canbe used for unlimited times.The idea envisions “Bride's Wardrobe”, an object 
for to keep important clothes inside units as it holds character similar to time machine which is inherited from 
mothers to daughters from time to time.The store unit contains basic functions to open apparel stores such 
asshowcases, hangings, and counter, removable to anywhere. It formulates storefront by opening and pulling it self. 
Moreover by enabling to divide in parts, it is able to increase storefront area which can adapt to any scale whether 
large or small space based on each givensituation.This proposal gives opportunity to reimagine general 
consumption cycle by not repeating scrap and built way of creating storefront space, but to mobilize it self.
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History , Artisan skill

Piling buttons up, Shape the city of Tokyo

100 nen coat Button

button city

2013 .10
for Sanyo Shokai,Ltd.
Installation / Tokyo Designers Week 2013

Button city is an installation for 70th anniversary product of SANYO SHOKAI “100 Year Coat”, which have been 
exhibited around Japan since Tokyo Designers Week 2013. 
SANYO SHOKAI was founded during the war period and has been grown with the development of Tokyo city started 
up by raincoat production and towards general apparel maker. This installation was intended to present companies 
70 years of its history of which accumulation of history and technologies until recent completion of 100 Year Coat.
Buttons is representative product, which illustrates the identity of SANYO SHOKAI. The elevated button, which is 
shown on the front-page of company history book, is a symbol of the company’s technologies and attitude towards 
creativity. Therefore this installation express its history and knowledge through accumulated 250 thousand buttons 
which draw out the cityscape of Tokyo.
The illustration of a moment buttons falling from sky captured scene behind the coat, which gives the visitors a 
touch of flatness and timeless space.
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 cut

Separate

machizukuri library

2013 . 5
for Mitsui Fudosan Co., Ltd.

Japanese Society of Commercial Spase Designers Award 2013 / Best100Library / Kashiwa, Chiba

•

 small library space was created as an expansion space of Urban Design Center Kashiwa-no-ha which oversees the 
urban development and areal management of Kashiwa-no-ha area, Chiba Prefecture.
The library space was intended for citizens to think about his or her own town through readings of regional 
development.
The bookshelves and reading space were placed with short distance of wood decks, which would invite children 
and parents waiting for buses and trains planned to go through and stop by unintentionally.
The ambiguous boundaries raise opportunity for various different people to stay touch with knowledge of urban 
development with multi-sensible use as library space other than reading.
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Come back soon!

kitchen house

2012 . 6
Private house / Kawaguchi, Saitama

The idea of kitchen-oriented housing was thought out from a wife who is wonderful cooker and a husband who 
loves to eat. Special steel “Home Connector” were used to reduce structures such as columns and beams for 
realizing large hall with big kitchen counter along with dining tables.
The space not only functions for daily meals but also for friends and families to easily come over and to have variety 
exchange in and around the kitchen.
The large window facing the alley invites natural stable light from North and also the human shadow give vitality to 
surrounding urban-scape.
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uplift

Torso

Tranceform

ie <press preview>

2012 .02
for Sanyo World Co., Ltd.
Installation / Minatoku, Tokyo

Design for Press Preview Venue for compression wear brand "ie": 
“ie” is new type of concept brand as apparel company deriving from emergence of fashion and hi-tech sports ware. 
The design were demanded to spatially express the new phase as company.
The lobby of main headquarter was chosen as venue and is a tranquil space with 600 mm×600 mm marble stone 
laid out on the floor. The concept was to reform the venue as if the space was transformed by bulging up the 
existing floors and walls.
Following existing spatial rules such as materials and floor layout, this design expresses the transformation and 
reborn notably by intentionally changing the existing space. Those bulged floors and walls are colored in brand 
green color and have turned into vibrant sports brand space.
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Push your Hans up!Equalizer

Sante’ Solaire

2010 . 9
for R Co., Ltd.
Fitness studio / Aoba-ku, Yokohama

Interior design and Corporation Identity for a fitness studio: 
This concept derives from audio equalizer bar rising up and down to give space a vibrant movement graphically by 
expressing rhythm.
The key color orange was chosen from the image of the etymology of the store “Solaire =sun”, and color lines are 
transformed in to lines in phases developed rhythmically. Lighting tools and blinds follow the same rule by spatially 
unifying the design context.
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Bathroom

picnic room #810

2010 . 8
Private house / Asahi-ku, Yokohama

Renovation for used 2LDK(Two Rooms including Living Room and Dining Kitchen) apartment: 
The concept is to bringing in relaxing garden-like space inside apartment for activities such as having meals on the 
wood deck, and sleeping on turf grass. Plumbing equipment such as baths, toilets, kitchens are fold into small units 
and rest of the void was converted into non-limited function area that is singly connected.
For the finishing of the void space, outer materials were adopted which creates outer spatial experience within
inner section. The outer like space enables the ease of natural wind and lighting, which will decrease the energy use.
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Bar & Seconhand  bookstore

Counter

table

book shelf

kitchen

Used book 

THUMAMIYA 7.14

Interior design for shop that abnormally fusions between Izakaya and used-book store: 
You can step in alone and read books while enjoining alcohols. Bookshelf inside the store is lined up with selected 
used books and you could buy the book when you like it.
 The interior design using natural AKITA cedar creates “Warmth” and “Nostalgic” atmosphere where you would feel 
taboo “drinking in library”. The space is filled with playfulness such as entrance hidden within bookshelves. 

2010 . 2
for Wires Co., Ltd.
Bar + Secondhand bookstore / Shibuya-ku,Tokyo
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Spatial pot

kitchen

Rust

Rust & ErosionErosion

Torimanmi

2009 . 11
Restaurant / Minato-ku,Tokyo

Interior design for Japanese Restaurant in West Azabu: 
Focusing on metal beauty and history of beaten copper and steel pan used in restaurant, interior space totality set 
by steel materials was developed.
Historical accumulation by time lapse expressed in rust and erosion express the richness of space. As of pans loved 
and used for longtime by proprietress, this spatial pot is intended to be used and loved by customs forever.
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Brasserie 2plats

2009 . 07
Restaurant / Tsukuba, Ibaraki

Interior Design and Corporation Identity for French restaurant: 
With Parisian brasserie style such as marble stone floor and heavy wooden walls, given orders by pendant lightings 
and frames made modern arrangement.  Red and golden two color tones give unity to space and black board hand 
written menus hanged on wall create warmth to space as an accent for familiar French style. 
Inexpensive craft papers were used for graphic designed shop cards and leaflets with gold leaf cover which gives 
fine quality French taste.
Fine quality and affordable enjoyment are intentionally presented by its coexistence.
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Heat ray reflection film
(reflection + traceparency)

?

for R clinic

2008 . 08
for for R,Ltd.
Chiropractic clinic/ Sumida-ku, Tokyo

Interior Design and Corporation Identity for Chiropractic Clinic; 
There are some customers matters in such way of “Do not wanted to be seen when treated” or “Hard to get in 
because the inside is unseen”. In order to solve such two contradiction by customers of Chiropractic Clinic, the 
focus was to use “heat ray reflection film” which obtains both reflection and transparency.
In general, treatment room are set facing storefront in order to be seen from the streets. However by use of layered 
glass partition with heat ray reflection film, treatment room became ambiguous space with real and fiction vision.
By controlling sight gently by reflection and transparency, comfortableness by seen and unseen became possible at 
once.



4645

1978

2003

2003-2005

2005-2007

2007-

2010-2011

2011 - 2012

2011 -

2013     日本商環境設計家協会 (JCD) 賞  Best 100

2011     WORLD Space Creators Awards 2011 佳作

2011     前橋市立美術館プロポーザル  選外佳作

2009     WORLD Space Creators Awards 2011 大賞

2007     日本商環境設計家協会 (JCD) 賞 金賞

2006     日本商環境設計家協会 (JCD) 賞 銀賞

2003     SD Review 2003 入選

1978
2003
2003 - 2005
2005 - 2007
2007 -
2010-2011

2011 - 2012
2011 -

横浜生まれ

早稲田大学理工学研究科

栗生明＋栗生総合計画事務所

デザインオフィス  nendo

株式会社　デザインキット設立

東京大学新領域創成科学研究科　特任研究員 

アーバンデザインセンター田村　副センター長

芝浦工業大学　非常勤講師

東京大学生産技術研究所　特任助教 

Born in Yokohama, Japan
M.A. in Architecture, Waseda University
Akira Kuryu & Assosiates
nendo
Established “design kit”
Project reseacher , University of Tokyo 
Sub leader of Urban Design Center Tamura, Fukusima
Lecturer for Sibaura Institute of Tecnology
Project Research Assosiates, University of Tokyo 

2013     Japan Commercial Environmental Design Association (JCD) Award Best 100
2011     WORLD Space Creators Awards 2011 Prize
2011     Maebashi CityMuseum of Art poposal competition honorable mention
2009     WORLD Space Creators Awards 2011 Grand Prize
2007     Japan Commercial Environmental Design Association (JCD) Award Gold Prize
2006     Japan Commercial Environmental Design Association (JCD) Award Silver Prize
2003     SD Review 2003 Prize

Biography Company outline

Awards

Company name
Headquarter

Founded 
Capital
Main Business activities

社名

所在地

設立

代表者

資本金

事業内容

: Design kit inc
: 2849-14  Nagakura Karuizawa Kitasaku-gun , Nagano 389-0111 Japan
  Tel : +81-50-3703-0113
  URL : http://www.d-kit.net
  Email : info@d-kit.net
: September,  2007
: 3,000,000 JPY
: Design (Architecture, Interior, Product, Graphic, Exhibition, Consulting )

Photograph
Shigeo Ogawa
Daichi Ano
Takumi Ota
Masato Kawano
Shino Chikura

: P 8-10
: P 44
: P 16-18, P 20, P 26-28, P 32, P 34-36
: P 22-24, P 30, P 40
: P 42, P45

 : 株式会社　デザインキット

 : 〒389-0111 　長野県北佐久郡軽井沢町長倉2849-14

　電話 : 050-3703-0113

　ホームページ : http://www.d-kit.net

 　E-mail : info@d-kit.net

 : 2007年9月 

 : 原　裕介

 : 3,000,000円

 : デザイン(建築・インテリア・プロダクト・グラフィック・エキシビジョン・コンサルティング)

(会社概要)(プロフィール)

原　裕介 / Yusuke Hara

(受賞歴)




